
 

 

July 2017 

Marketing Manager 

 

Aim of post 

 
This is an exciting role working for Cambian, a leading children’s provider of specialist behavioural 

health services for children in the UK. This role will be primarily based in Sittingbourne, Kent at By the 

Bridge Fostering’s Head Office (a subsidiary of the Cambian Group) but may also involve travelling 

to Cambian schools across the UK and to Cambian’s London based Head Office in Hammersmith.     

 

The Marketing Manager will be someone who is able to think and act strategically. The Marketing 

Manager will be responsible for managing a variety of print and digital assets across the company, 

with a focus on development and unification of the Cambian brand under the guidance of the 

Head of Marketing. This role would ideally suit someone with a Marketing degree who is already in a 

Marketing Manager role and is looking to progress to the next stage of their career in a larger 

organisation. The ideal candidate for this position will have experience of line managing staff and 

budget management, with an eye for detail and a drive to succeed. Experience using Content 

Management Systems (CMS) is beneficial, although training can be provided. 

 

The role will include, (but not be limited to) dealing with various Marketing mediums, including: print 

and literature, leaflets, events, PR and social media. This role is a new position in an expanding team 

where the successful candidate will be able to make the role their own.  

 

The role 

 
Assisting the Head of Marketing in the development and execution of the company’s marketing 

strategy, with a primary focus on offline Marketing and events. This is a new support role which 

compliments the digital skillset already in the team.  

 

 Work with the Head of Marketing to develop a range of marketing materials across the 

business. 

 Budget management – ensuring all activities are within budget and delivered on time. 

 Be in charge of organising events for the company – including liaising with an internal 

designer and external printers.  

 Organising promotional items for the group. 

 Direct line management of a Marketing Assistant 

 Development and execution of company marketing strategy under the guidance of the 

Head of Marketing.  

 Coordination of offline channels such as print and PR (may also include Radio) 

 Coordinating with internal staff and 3rd party users to improve literature content.  

 Recruiting and managing high quality third party suppliers 

 Write, proofread and obtain relevant approvals for all content 

 Maintain brand consistency throughout all offline properties 

 Have the ability to look at creative concepts holistically and critically 

 Ability to contribute towards the website development and direction. 

 

Working relationships 

 
 Reporting to the Head of Marketing 

 Close interaction with the organisations schools, offices and residential locations 

 Management of some external third party supplier relationships 

 Management of one member of staff 

 

Person Specification and Skills 

 
 Must be Proficient in Microsoft Office  

 A working knowledge of Adobe InDesign and Photoshop would be preferential. 
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 Content Management System experience is preferential, but training can be given. 

 Excellent communication skills, both written and verbal 

 A strong team player but with the ability to work independently 

 Ability to work on various projects simultaneously, under pressure to tight deadlines  

 Strong attention to detail 

 Dynamic, confident personality with emotional intelligence, enthusiasm and energy. 

 A degree in Marketing is preferential 

 


