
 

 

July 2017 

Marketing Executive 
 

Aim of post 

 

The Marketing Executive will be responsible for the on-going development of the company’s 

resources and website under the guidance of the Digital Marketing Manager.   Assisting in the 

development and execution of the company’s marketing strategy and plan for fostering, 

focussing on qualified lead generation and lead capture.  The role will include, (but will not be 

limited to) dealing with various Marketing mediums including radio, print, outdoor advertising, 

online display advertising, email, leaflets, PR and social media.   

 

Responsibilities 

 

 To work with the Digital Marketing Manager to develop the website and its internal 

resources.  

 To assist with the development and execution of company marketing strategy for 

fostering, specifically focussed on qualified lead generation and lead capture. 

 Development of website landing pages for PPC and digital display advertising 

 Coordination of offline channels such as radio, print and PR. 

 Interacting with the lead capture activities including in-coming calls, outgoing calls, 

website, and respondent database. 

 Coordinating with internal staff and 3rd party users to improve website usage and 

functionality. 

 Recruiting and managing high quality third party suppliers 

 Monitoring KPI's and continually optimising to maximise ROI 

 Monitor, evaluate and report on channel performance and make recommendations for 

improvement 

 Create, develop and manage content for web, social media and email newsletter 

 Co-ordinate web requirements across all departments 

 Liaise with Branch Managers, Branch Assistants, Education Advisors and Central Office 

staff to develop and maintain a content calendar for all online properties 

 Write, proofread and obtain relevant approvals for all web content 

 Maintain brand consistency throughout all online properties 

 Keep current and advise on emerging web technologies  

 Track and report on all site metrics 

 Work with and maintain relationships with specialist agency partners for website 

maintenance  

 

Working relationships 

 

 Reporting to the Digital Marketing Manager 

 Close interaction with Recruitment department, external stakeholder and all other staff  

 Management of some external third party supplier relationships 

 

Person Specification and Skills 
 

Essential 

 Experienced using Content Management Systems (CMS) and Google Analytics.  

 Strong communication skills, both written and verbal 

 A strong team player with the ability to work independently,  

 Excellent analytical skills 

 Ability to work on various projects simultaneously, under pressure to tight deadlines  

 Strong attention to detail 
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 Proficient in Microsoft Office packages  

 Dynamic, confident personality with emotional intelligence, enthusiasm and energy. 

 

Desirable 

 HTML/CSS experience is preferred but not essential.  

 Experience in SEO would be beneficial but is not essential 

 Experience using Photoshop is beneficial but not essential 

 Knowledge of CRM systems 

 A qualification or degree in Marketing 

 
 


